
From Raw Potential to a 
Polished Brand

Branding Allaso’s Newest Community, a Hidden 

Jewel in Albuquerque’s Northeast Heights.

C A S E  S T U D Y  A L L A S O  O L I V I N E

B R A N D  M E S S A G I N G

I D E N T I T Y  D E S I G N

B R A N D  G U I D E L I N E S

M A R K E T I N G  CO L L AT E R A L

S E R V I C E S :



Rising in Albuquerque’s Far Northeast Heights, Allaso Olivine is more than 

a new community—it’s a rare find. Like the gemstone it’s named for, this 

boutique collection of 105 residences is designed to shine in an area long 

dominated by single-family homes. 

Allaso Olivine is part of the Allaso collection—a group of communities built around a 

hospitality-driven mindset that keeps brand consistency while celebrating local character. 

Guided by this philosophy, Allaso Olivine captures the essence of its surroundings—

communities shaped by local spirit and natural beauty.

Drawing from Allaso’s focus on thoughtful design, modern comforts, and a lifestyle of 

discovery, Resident360 developed a polished, timeless brand identity. From narrative and 

tagline to mood board, logo, collateral, and website copy, every detail positions Allaso Olivine 

as the premier destination for upscale, on-trend living in Albuquerque’s Northeast Heights.

P R O J E C T  O V E R V I E W
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B R A N D  N A R R AT I V E

Resident360 translated the community’s character into a visual and experiential identity that emphasizes 

refinement, warmth, and energy. Inspired by the brilliance of the Olivine gem, the design elements—color 

palette, typography, imagery, and overall tone—bring a sense of modern elegance and approachable 

sophistication. This cohesive identity gives Allaso Olivine a distinct presence in the market, reflecting a lifestyle 

that is vibrant, welcoming, and unmistakably elevated.

T H E  A P P R O A C H
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D E S I G N  E X A M P L E S
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L O G O

Y O U ’ R E 
I N V I T E D 
T O 
E X H A L E .

T A G L I N E
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B R A N D  N A R R AT I V E

Live the life you’ve been waiting for at Allaso 

Olivine, an enchanting, new residential 

community in the heart of Albuquerque’s 

Northeast Heights. Like the precious green 

gem, Allaso Olivine is an unexpected rare 

jewel in a neighborhood that’s close by to 

everything you need.

At Allaso Olivine, we’ve perfected the concept 

of relaxed-style city-vibe living with curated 

modern spaces that are draped in comfort, 

and designed with high-class amenities like 

you’ve never seen before. Spend the day in a 

cabana at our resort-style pool, or hit the gym 

and grab a morning brew before you head out 

and start your day, wherever that journey may 

take you.

Enjoy one of the 300+ days of sunshine each 

year exploring all that Albuquerque has to 

offer, from Stone Age Climbing Gym to Sandia 

Peak. Whether you’re up for a short day hike in 

the foothills or an afternoon drink at Tin Can 

Alley food halls, there’s something around the 

corner for everyone. 

Allaso Olivine. You’re invited to exhale.

The tagline and brand story reflects a brand strategy built around ease, refinement, and balance. Inspired by the 

Olivine gem, the brand story positions the community as a polished yet approachable retreat—where boutique 

comfort, elevated amenities, and the natural beauty of Albuquerque’s Northeast Heights create a lifestyle that feels 

both aspirational and grounded.

B R A N D  S T O R Y
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L O G O The logo’s circular form, inspired by the “O” in Olivine, symbolizes balance and a polished, harmonious lifestyle. Its 

organic lines echo the natural veining of gemstones, reflecting the community’s rare and sophisticated character.
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C L E A R  S PA C E

When using the logo, it is important 
to allow a minimum amount of space 
around it, clear of type, images, or other 
graphic elements that can impinge on 
the brand’s character.

Space equal to the height of the 
characters in “Olivine” should be used to 
define the minimum clear space around 
the logo.

LOGO

B R A N D  G U I D E L I N E SP G  1 0 A L L A S O  O L I V I N E

A collection of keywords that can be used across communications to help create consistency of voice.BRAND LEXICON: CAPSTONE WORDS

UNIQUE

NATURAL

ECLECTIC

ADVENTUROUS

UNEXPECTED

CHARMING

UNPRETENTIOUS

BREATHTAKING

ELEVATED

COMFY

PEACEFUL

PRIVATE

REL A XED

DEEP

SHINE

EXPLORE

DISCOVER

INSPIRE

UNWIND

PURSUE

REL A X

ASPIRE

BREATHE

EXHALE

ON-BRAND ADJECTIVE EXAMPLES:

ON-BRAND VERB EXAMPLES:

Brand Story

Tagline

Brand Voice

Moodboard

Logo

Brand Color

Typography System

Photography Style

Design Examples
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C O N T E N T S

B R A N D  G U I D E L I N E SP G  3 A L L A S O  O L I V I N E

L O G O  ( P R I M A R Y )

The logo is the primary representation 
of the brand and should not be modified 
or recreated. Different colorways, color 
modes, and file formats have been 
created to cover all uses and applications.

Do Not:

Distort the logo either by stretching or 
rotating. Always scale proportionately.

Alter the logo or the relationship of 
the elements in the logo. The size and 
spacing of these elements have been 
carefully designed.

Use the logo in color other than the colors 
that are specified in this document.

Add elements such as text, graphics, or 
effects to the logo.

Use on a background, image, or color field 
that does not support proper legibility. 
Backgrounds should create enough 
contrast with the logo, and any pattern or 
image should not be busy. Backgrounds 
should enhance, not detract from, the 
logo’s impact.

LOGO

B R A N D  G U I D E L I N E SP G  9 A L L A S O  O L I V I N E

V E R T I C A L

H O R I ZO N TA L

Live the life you’ve been waiting for at Allaso Olivine, an enchanting, new residential 

community in the heart of Albuquerque’s Northeast Heights. Like the precious green 

gem, Allaso Olivine is an unexpected rare jewel in a neighborhood that’s close by to 

everything you need.

At Allaso Olivine, we’ve perfected the concept of relaxed-style city-vibe living with 

curated modern spaces that are draped in comfort, and designed with high-class 

amenities like you’ve never seen before. Spend the day in a cabana at our resort-style 

pool, or hit the gym and grab a morning brew before you head out and start your day, 

wherever that journey may take you.

Enjoy one of the 300+ days of sunshine each year exploring all that Albuquerque has to 

offer, from Stone Age Climbing Gym to Sandia Peak. Whether you’re up for a short day 

hike in the foothills or an afternoon drink at Tin Can Alley food halls, there’s something 

around the corner for everyone. 

Allaso Olivine. You’re invited to exhale.

BRAND STORY

B R A N D  G U I D E L I N E SP G  4 A L L A S O  O L I V I N E

M O O D  &  I N S P I R AT I O N

Our moodboard embodies a minimal 
and modern style, particularly in 
typography and design, drawing 
inspiration from the properties 
overall contemporary aesthetic. 
Stone and wood textures provide a 
natural element. The color palette 
reinforces this theme with greens and 
browns accenting light grays and dark 
charcoal. The photography features 
a blend of desert landscapes, vibrant 
neighborhood scenes, and fashion-
influenced imagery. Overall the board 
strikes a balance between modern/
urban and natural surroundings. 

MOODBOARD

B R A N D  G U I D E L I N E SP G  8 A L L A S O  O L I V I N E

ELEMENTS

Both the Wordmark and the Olivine 
Mark have been provided as separate 
elements. The Wordmark can be used by 
itself when space is limited or when using 
the Olivine Mark as a larger background 
element.

The Olivine Mark can be used as a graphic 
element in designs but not as a stand in 
for the logo itself.

COLOR

W O R D M A R K  O N LY O L I V I N E  M A R K

LOGO

B R A N D  G U I D E L I N E SP G  1 2 A L L A S O  O L I V I N E

P M S  2 2 6 5

C 5 3  M 1 5  Y 7 1  K 3 0

H E X  # 5 C 8 0 5 4

P M S  4 3 2

C 7 8  M 5 7  Y 3 9  K 5 8

H E X  # 3 3 3 F 4 C

P M S  WA R M  G R AY  3

C 2 1  M 1 9  Y 2 1  K 0 0

H E X  # B F B 9 B 9

P M S  2 3 1 7

C 1 4  M 4 0  Y 5 9  K 1 5

H E X  # B 9 8 6 5 F

P M S  2 3 3 2

C 3 7  M 3 2  Y 3 4  K 0 9

H E X  # 8 C 8 9 8 C

COLORS

A branded color palette is a large part 
of any brand identity. Colors were 
carefully chosen to support the brand’s 
position and allow communication 
flexibility. They are provided in multiple 
color formulas to cover all applications, 
including screen and print.

CMYK - should be used for almost all 
print applications.

RGB - (Hex#) Should be used for all 
screen application.

Spot - Should be used when printing in 
spot color or when the vendor needs it 
for color matching purposes.

BRAND COLOR

B R A N D  G U I D E L I N E SP G  1 3 A L L A S O  O L I V I N E

0 7 . 0 8 . 2 0 2 4

B R A N D  G U I D E L I N E S

B R A N D  G U I D E L I N E S
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REL A X.  REVIVE.  RESET.

A R O U N D  T H E 
C O R N E R . . .

W H E R E  E V E R

Y O U R

J O U R N E Y

TA K E S  Y O U

O O H  D I S P L AYSD E S I G N  E X A M P L E S The brand extends across digital and print through a refined design system of clean layouts, organic forms, and a 

sophisticated palette. Together, these elements echo the relaxed elegance of Allaso Olivine, and support the Allaso 

brand positioning, Natural, Local, Sophisticated, Spirited, Tailored and Sharp.
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Want to work with Resident360 on your next 

branding or web project?

Just say hello.


